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Study of Issues in Agricultural Marketing and in Regional
Agricultural Promotion in Advanced Countries
Associate professor

Naoshi Hashimoto

Introduction:

Japanese food sector and distribution system have been changing
under the increasing power of large-scale retailers, food processors
and so on. It has been recognized that introduction of agricultural
standards make transaction effectively, are essential for agricultural
marketing. There are difference between industrial manufacturing
and agriculture specifically. However, adoption and subdivision of
agricultural standards have used strictly, under the decline of prices
received by farmers in agricultural sector. Consequently, study of
agricultural standards is needed.

Nowadays, criterion of agricultural standards have some elements;
not only criterion for size and shape but criterion for taste, for the
way of production and food safety. I’ve been surveying influences of
agricultural standards in agricultural marketing, concerning the
criterion for the taste measured by sugar content, protein by using
optical sensor, and the criterion for food safety such as GLOBAL-

GAP, HACCP and so on.
In addition, I’ve been starting in research for regional agricultural

promotion of less favoured areas in Tokushima Prefecture, also been
studying possibility of local food movements in New England, USA.

Keywords : Agricultural marketing,
Agricultural standards,
Regional Agriculture
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