f
\

R& -

BE 2N

X ST DRBOIBIR

PN * QEICED<EE
~ e e LeM-+S
ERYHE : St - J0—/NLiE A

& BEBOTRE ® BECET3IEE

e NRE - BEE -

BRBIE - BE{EOUEMY 5 1\Detc
t N e LESE . 2ot
IZB89 18R

- BEEY) - 1SRIEIE
« SR « GAP « HACCP
« FU—HYEUT retc

T35V Rt - FRIERFEICIE
REMORBHENNE |

e e
'\i\w’%
REEM

REYHIE-REORMALABICOERICET SHR
[ F—0—F: REWTRM, REL, RiLE ]

el RAESE

B AROBE

BADEREYTSE, - BENEELTLTT R
BHEBEOREE - NRIECMAREVORIEFEFTRIC.
EENDHEBICEDETAREKEHRLTEFL =, £5LERK
RTT. 2EDREEMIEFRTE-T5U0MMEERETHA
[CESRDERLRPEBYLITTEEL - LHL, Et- R
REFEIREDOIRLLAHONGEVRRENZET,

TDE.REYVORTOREIZONT, EmIEDIRICH
[CEZELLGLIREVORIBILOEEITERLEHRET-
TFEY . AR BREIEROFRESE - ZRMEEZRL. B0
RILZERBEIDIIDTHS— A REICEVTIIIRE R
R RS EEDBEREB LV ZDEIBEICIIRANDHYET,
Thik. BEVDEE-RTEDREZEZELHITLDEEX.
BAIKYROERASNTELNBELZFTLEKY, 2205
TERLTE ALY —FZRAV-BREE DL, GAPF
DEEFECEMRE - FEEEICHIIEEDEADE
DRFAEKRIZOVT, EHOERRFEZHDICREILT
SFELE AER. BESHFTHLAEEROMKERDIEY
Ao, ERMOBEICEEBLTOET,

nEH HZRTEESF

HMRE - BERSF

E-mail: hashimoto.naoshi@tokushima-u.ac.jp
Tel  :088-656-5204




@b Study of Issue Associate with Agricultural Standards
e in Agricultural Marketing
g Assistant Professor Naoshi Hashimoto

Introduction:

| e Japanese food sector and distribution system have been
Quality * changing under the increasing power of large-scale retailers,
Food Safety « food processors and so on. It has been recognized that
Low Price ! : : ; :
introduction of agricultural standards make transaction
effectively, are essential for better selling, branding especially
in agricultural sector. There are difference between industrial
3% Agricultural Standards manufacturing and agriculture specifically. However, adoption

& Criterion for Size, Shape and subdivision of agricultural standards have used strictly,
\ = under the decline of prices received by farmers in agricultural
Globalization, Competition . sector. Consequently, study of agricultural standards is needed.
[ @ Criterion for Taste . . .

_ L , +++Sugar content, Acidity, Nowadays, criterion of agricultural standards have some
Requgemzntz for Grading, pee L elements; not only criterion for size and shape but criterion for
Lot ﬁt'on ~ taste, for the way of production and food safety. I’ve been
Ihfluences for B etior * foprlriey surveying influences of agricultural standards in agricultural
) ) e 1l EhAce marketing, concerning the criterion for the taste measured by

Agricultural Marketing ? HACCP « Third Party . - . o
Certification « Traceability sugar content, protein by using optical sensor, and the criterion

T8 D for food safety such as GLOBALGAP,HACCP and so on.

— %8 oy "‘; ¢ i I’ve been starting in research for marketing of pastured
vy chicken called Awa-Odori” in Tokushima Prefecture, also been

studying influences of Agricultural Standards in Italy.

We know that
standardlzation

/s needed so as to achieve

better selling, branding! !
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